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Is your company expanding as  
quickly as it could be?

The hotel industry is a market bouncing back quicker than many 
others and offers potential for growth for those companies who 
use the correct platforms to present themselves as leaders and 
make every opportunity to meet potential business partners.

We can help. The IHIF is the leading global meeting place for the 
hotel investment community. By becoming a Sponsor of IHIF, 
your company will be given the very best possible opportunities 
to position yourself to the worldwide industry.

IHIF delivers a world-class three-day conference, bringing the 
global industry together in a first-class location, to deliver the 
very best educational programme, outstanding networking 
opportunities and the most senior level people in the industry, 
aimed at helping you expand your business.

We are very proud that IHIF has an impact on the complexion and 
direction of the industry. Many deals are done and important 
decisions and announcements are made at IHIF. This is the event 
where the most senior members of the industry attend. 
We’d like you and your company to be a part of its important 
process.

Your opportunity to help  
shape our industry

From the very outset of producing IHIF our mission is to create 
the hotel investment event for the market by the market. IHIF 
relies on the industry, through our sponsoring companies, to help 
generate what is a very powerful event in the industry’s calendar.

As a Sponsor, we will call on your company to influence the 
direction and content of IHIF. 

Each year a member from each of our sponsoring companies is 
invited to Lausanne, Switzerland to attend our Advisory Board 
meeting. This is where the programme and direction for the 
following year’s IHIF begins. As well as being important to the 
planning for IHIF, members of our Advisory Board have told us 
that this small yet prestigious gathering in Lausanne provides 
invaluable contacts and relationships for their own business. 
We hope you will be joining us next year.

Made up of representatives 
from each of our 
sponsoring companies 
and representing a very 
wide cross-section of the 
industry, the Advisory 
Board members shape the 
content and direction of 
IHIF. We are very grateful 
for the valuable time and 
support that these senior 
members give us.

JOIN THIS GROUP OF 
PEOPLE NEXT YEAR

Introduction

IHIF 2012 Advisory Board  (continued on next page)

IHIF refreshes all parts of your 
hotel investment package which other hotel conferences 

fail to reach! The only international event that embraces the 
whole of the industry’s leadership on a truly global scale.

MICHAEL HIRST OBE 
Consultant, CBRE Hotels
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ЇЇ IHIF comprises three days of outstanding networking and 
educational events. 

ЇЇ In 2012, IHIF celebrates its 15th year, and has firmly 
established its reputation as the most global hotel 
investment conference and a place where deals are done. 

ЇЇ Attendees come from all over the World - over 50 countries 
are represented. 

ЇЇ The event attracts over 1600 industry professionals, but our 
current sponsors and attendees will agree that it’s not just 
the number of delegates that attends that’s important. IHIF is 
visited by the most senior people in the industry. Throughout 
this book, you will see quotes from senior industry 
professionals giving their thoughts on the value of IHIF.

ЇЇ Attendees are from all areas of the industry and include: 
Investors, Hotel Owners, Lenders, Hotel Chain CEOs and 
Executives, Financial Advisers, Real Estate Agents, Lawyers, 
Designers, Architects, Consultants, Tourism Officials, 
Timeshare Developers and Government Officials.

IHIF 2012 Advisory Board  (continued from previous page)

Event Overview

The special ingredient of IHIF is the  
representation that’s here from investors, 

lenders,developers and from the brands themselves.

CLIVE HILLIER  
CEO, Vision Hospitality Management

Monday 5th March 2012

Afternoon:

» Registration and Welcome Coffee 
» Networking Xpress
» �Plenary Sessions and Keynote Presentations
» Sponsors’ Exhibition
Evening: 

» Opening Night Networking Reception

Tuesday 6th March 2012

Morning:

» Breakfast
» �Plenary Sessions and Keynote Presentations
» �Coffee Break and Sponsors’ Exhibition
» Breakout Sessions
Afternoon: 

» Networking Lunch and Awards
» Coffee Break and Sponsors’ Exhibition 
» Breakout Sessions
Evening:

» Gala Networking Reception 

WEDNEsday 7th March 2012

Morning:

» Breakfast 
» �Plenary Sessions and Keynote Presentations
» �Coffee Break and Sponsors’ Exhibition
» Breakout Sessions
Afternoon:

» Networking Lunch
» Conference Ends
» Delegates free to go to ITB

Schedule
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Why Become a Sponsor?

How many hours do you spend making calls 
and organising meetings throughout the 
World? You can conduct more business 
meetings in just three days than a year’s 
worth of sales calls by sponsoring IHIF.

By choosing to become a Sponsor of IHIF, you will be positioning 
yourself and your company as a leader and influencer in the 
industry. You will have access to some of the most influential 
decision-makers and potential business partners and will be 
playing an integral part in shaping the future of our industry. 

We understand that during such tough economic times your 
companies budgets have to be very carefully spent. We are 
confident that making the investment in IHIF will help your 
company to attract business and that, if you make the most 
of the sponsorship opportunities we offer you, you will see an 
incredible return on investment. 

A partnership with us isn’t just for three days! As well as all 
the benefits and opportunities you will have at IHIF in March, 
you will also be invited to our Sponsors Dinner held in London 
in November and to our Advisory Board meeting in Lausanne. 
Both events have a very exclusive audience and are open only to 
Sponsoring companies.

Promotion of your company begins as soon as you commit to 
sponsorship, so the sooner you sign up, the more promotion you 
will get.

Sponsoring IHIF has, over the years, given us 
the presence to help our company to be recognised as 

a leader, the contacts to enable us to develop new clients 
and do deals and the knowledge to help us plan and 

implement our growth strategy.

Russell Kett 
 Managing Director, Hvs

Previous Sponsors Include:

▪▪ Aareal Bank
▪▪ ACCOR
▪▪ Acentic
▪▪ Aedas
▪▪ Allied Irish Bank (GB)
▪▪ Argentina - National Institute 

Tourism Promotion
▪▪ Atisreal
▪▪ Bank of America Merrill Lynch
▪▪ Barclays 
▪▪ Berwin Leighton Paisner
▪▪ Brazilian Ministry of Tourism
▪▪ Calyon Corporate and 

Investment Bank
▪▪ Carlson
▪▪ CB Richard Ellis Hotels
▪▪ Choice Hotels International
▪▪ Christie + Co 
▪▪ CIBC World Markets
▪▪ Clifford Chance 
▪▪ CMS Cameron McKenna
▪▪ Colliers International Hotels
▪▪ Concorde Hotels & Resorts
▪▪ Corinthia Hotels
▪▪ Deloitte
▪▪ Deutsche Bank

▪▪ DLA Piper Rudnick
▪▪ Emaar Hospitality Group LLC
▪▪ Ernst & Young
▪▪ ESPA International
▪▪ Expedia, Inc.
▪▪ Feuring
▪▪ Four Seasons Hotels & Resorts
▪▪ Goodwin Proctor
▪▪ Grand City Hotels & Resorts 
▪▪ Greenberg Traurig
▪▪ Group RCI
▪▪ Hamilton Hotel Partners
▪▪ Heller Ehrman
▪▪ Hilton Worldwide 
▪▪ Horwath HTL
▪▪ HVS Hodges Ward Elliott
▪▪ HVS 
▪▪ Hyatt International
▪▪ InterContinental Berlin 
▪▪ InterContinental Hotels Group
▪▪ John Sisk & Son Ltd
▪▪ Jones Lang LaSalle Hotels
▪▪ Jumeirah Group
▪▪ King Sturge
▪▪ KPMG
▪▪ lebua Hotels & Resorts

▪▪ Marriott International
▪▪ Michels and Taylor Asset 

Management
▪▪ Molinaro Koger
▪▪ Morgan Stanley
▪▪ Moroccan Agency for Tourism 

Development
▪▪ National Agency on 

Preparation and Holding in 
Ukraine

▪▪ NH Hotels
▪▪ OBM International
▪▪ Orient-Express Hotels
▪▪ OTRUM ASA 
▪▪ Pandox
▪▪ Park Plaza
▪▪ Paul, Hastings, Janofsky & 

Walker LLP
▪▪ PKF
▪▪ Proskauer Rose LLP
▪▪ Property Finance Europe
▪▪ Quadriga
▪▪ The Rezidor Hotel Group
▪▪ The Royal Bank of Scotland Plc
▪▪ Rwanda Development Board
▪▪ Savills

▪▪ Scandic
▪▪ Sentido Hotels
▪▪ Sidley Austin
▪▪ Six Senses  

Resorts & Spas
▪▪ Sleeper
▪▪ Sonnenschein Nath & Rosenthal 

LLP
▪▪ Soric International
▪▪ Sovereign Hospitality
▪▪ Starwood Capital Group
▪▪ Starwood  

Hotels & Resorts
▪▪ Steigenberger Hotel Group
▪▪ Swisscom Hospitality Services
▪▪ Thermal Park Besenova, 

Investment All Inclusive
▪▪ Union Investment  

Real Estate AG
▪▪ Vision Hospitality 
▪▪ WestLB
▪▪ WATG
▪▪ World Hotels
▪▪ Wyndham Hotel Group 

International Inc
▪▪ Yoo
▪▪ Yotel
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Andrew Coppel CBE, Chairman, De Vere Group

Andrew Cosslett Chief Executive 
InterContinental Hotels Group

Eric Danziger President & CEO, Wyndham Hotel Group

Marc Dardenne CEO, Emaar Hospitality Group LLC

Carlton Ervin Chief Development Officer 
Europe Marriott International, Inc.

Javier Faus Santasusana Chairman & CEO, Meridia Capital

Remy Gancel Senior Advisor, GE Capital Real Estate

Denise Grant Vice President, GIC Real Estate

Denis Hennequin CEO, ACCOR SA

Mark Hoplamazian President and CEO 
Hyatt Hotels Corporation

Andrew Katz Managing Director 
Axios Hospitality Real Estate Services Ltd

Boris Ivesha President & CEO, Park Plaza Hotels

Hubert Joly President & CEO, Carlson

Marty  Kandrac Managing Director, Blackstone Group

Kirk Kinsell President - Europe, Middle East & Africa, 
InterContinental Hotels Group

Gerald Lawless Executive Chairman, Jumeirah Group

Ian Livingstone Executive Chairman 
London & Regional Properties

Majid Mangalji President, Westmont Hospitality Group

Ramsey Mankarious CEO, Cedar Capital Partners

Sir David Michels Chairman, Michels & Taylor

Christopher Nassetta President & CEO, Hilton Worldwide

Anders Nissen CEO, Pandox AB

Guy Parsons Chief Executive Officer, Travelodge Hotels Ltd

Tony Potter CEO, Corinthia Hotels

Ryan Prince Vice Chairman, Realstar International

Bahram Sadr-Hashemi Director 
Azure Properties UK Limited

Desmond Taljaard Chief Operating Officer 
Starwood Capital Europe Ltd

Frits van Paasschen President & CEO 
Starwood Hotels & Resorts Worldwide, Inc

Paul White President & CEO, Orient-Express Hotels

Edward Wojakovski Group CEO & Executive Chairman 
Tonstate

The IHIF is proud of the level of 
audience we can deliver to you as a 
Sponsor. Among the 1,600 attendees 
at the 2011 event were the following 
industry leaders:

The Audience

The IHIF has a reputation as the leading 
meeting place for senior level executives 
from all areas of the industry and from all 
across the World. No other event attracts 
both the high level and wide breadth of 
attendees as the IHIF does. Mixing with and 
having access to this audience offers you 
an exceptional opportunity to position your 
company for potential growth. 

By becoming a Sponsor, you will be putting your company’s 
services in front of the following people:

Investors, Hotel Owners, Lenders, Hotel Chain CEOs and 
Executives, Financial Advisers, Real Estate Agents, Lawyers, 
Designers, Architects, Consultants, Tourism Officials, Timeshare 
Developers and Government Officials.

Everybody who’s anybody in the industry 
attends IHIF, particularly those who are focussed on growth 

in Europe. We have an opportunity as an industry 
to have a very favourable outcome in 2011, better than 2010.

CHRISTOPHER J NASSETTA 
President & CEO, Hilton Worldwide
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Marketing – The Power of IHIF

The marketing programme for IHIF is both highly visible and wide-reaching and brings a 
selective and targeted audience to the event. By participating as a sponsor at IHIF, you will reach 
people who are actively looking for opportunities for development and an audience that has the 
money and power to do deals.

Advertising
Targeted full-page, full-colour display advertising and inserts 
are carried by major relevant publication throughout the world, 
including: Hotel Management, HA+D, Hotels, Hotels Investment 
Outlook, Hotel and Restaurant Business and Sleeper Magazine.

Online Marketing
The IHIF website is the most important online resource for 
people registering and gathering information about the 
event. As well as being seen on berlinconference.com, IHIF is 
heavily branded on a wide range of industry sites including 
HospitalityWorldNetwork.com, Bench Events, Media Partner 
websites and IHIF Supporters websites.

EMarketing 
Direct e-mail promotions are integral to the overall IHIF 
marketing campaign. IHIF collectively reaches over 200,000 
industry professionals through a personal database, our 
publishing partners and those of the IHIF Media Partners, 
Supporters and Sponsors. 

Direct Marketing
In addition to online promotion and advertising, IHIF targets key 
buyers across the industry through a direct mail campaign with a 
print circulation of 40,000 delivered to a worldwide audience.

TV Publicity
We ran a series of TV commercials on CNBC, and CNBC reported 
live from IHIF, doing interviews with our delegates.

PR and Editorial
Using IHIF unique relationships with editors and journalists in the 
industry, IHIF receives editorial and press coverage in relevant 
global hospitality publications including: Hotel Management, 
HA+D, The Economist, Hotel Analyst, Hotels Magazine, Hotels 
Investment Outlook, First Class, Property Week, FVW The Travel 
Business Partnership,Sleeper Magazine, Hotel News Now, TTG, 

Hotel & Restaurant Business, Gostelow Report, Bloomberg 
News, BBC Worldwide and CNBC.

IHIF Receives Unparalleled Value in Promotional 
Coverage and Audience Reach
As part of the Questex Hospitality + Travel, the largest 
multimedia organization in the world dedicated to the travel 
and hospitality industries, IHIF and their sponsors benefit by 
closely partnering with sister publications Hotel Management 
and HA+D magazines. With an unduplicated audience reach of 
over 92,000 hotel owners, operators, architects and designers, 
IHIF has unlimited access and promotion within the print 
publications, online at HospitalityWorldNetwork.com and 
through multiple newsletters for the event. This means a total 
promotional campaign valued in excess of $500,000 for IHIF 
and their sponsors!

IHIF – Presented by Questex Hospitality + Travel
Questex Hospitality + Travel is committed to providing 
their audience of hospitality professionals with all the tools 
and information they need to make important business 
decisions. It is comprised of  its breaking-news portal 
hospitalityworldnetwork.com, industry news coverage seen 
in Hotel Management and HA+D magazines and valuable 
networking events including International Hotel Investment 
Forum (IHIF) Berlin, Asia Pacific Hotel & Tourism Investment 
Conference, North America Hotel & Tourism Investment 
Conference, Russia & CIS Hotel Investment Conference, Central 
Asia & Turkey Hotel Investment Conference.

Altogether it is just a wonderful event

DENIS HENNEQUIN, Chairman & CEO, Accor SA
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Sponsors’/Award Dinner – included in the Sponsorship Fee

Every year, an IHIF Sponsors’ Dinner is held in London. This 
year, the dinner will be held at the Hilton London Metropole on 
Tuesday 1st November 2011, where Sponsors and their guests will 
be treated to a lavish evening. Each Sponsor has the opportunity 
to host a table for 8 guests (12 for Patrons). Many invite clients, 
and some use it as an opportunity to treat company employees. 
This table is included in the cost of the overall sponsorship fee. 

Nearly 400 people attend this dinner and it is an ideal 
networking opportunity.

NEW THIS YEAR the IHIF AWARDS will be held at the 
Sponsors’ Dinner. For further details and information on how you 
can sponsor the awards, please see page 9.

Tables are subject to availability.

The team behind IHIF, along with Hotel 
Analyst and Hotel Management are 
delighted to announce the launch of the 
inaugural IHIF Awards.

Over the years, IHIF has become 
synonymous with the place where 
business is done and we are truly 
honoured to be seen as the event for 
the industry, by the industry. At a time 
when the industry has had to face some 
of its toughest years, we felt that it was 
the perfect time to collectively put our 
hands together to celebrate the genuine 
successes that exist within our industry. 
This extension to the IHIF experience will 
deliver worthy recognition of leadership, 

deal making and innovation within the industry. There are 
10 awards to be given,  of the following categories: Single 
asset; Portfolio acquisition; Single asset disposal; Portfolio 
disposal; Investor; Legal adviser (firm); Property adviser (firm); 
Management consultant (firm); Debt financier (bank); Designer / 
architect /constructor (firm).

The Awards will take place on the evening of the existing 
Sponsors’ Dinner celebrations, November 1st 2011 at the London 
Hilton Metropole. Sponsors are offered a table at this Awards 
Dinner as part of their sponsorship with us. In addition we are 
also offering the opportunity to Sponsor individual award 
categories as an opportunity to boost your profile. For further 
information visit berlinconference.com/awards

Awards Sponsorship – A great way to  
boost your profile

Many sponsors ask us if there are opportunities to boost their 
profile outside of our sponsorship packages and Sponsorship 
of these awards is a fantastic opportunity. The Awards Dinner 
will be attended by over 400 of the most senior people in the 
industry. It is a very influential group, and the awards dinner is 
a perfect platform from which to boost your company’s profile 
and to be seen as a keen supporter of the awards and its means 
to recognise outstanding achievement in our industry. To discuss 
Awards Sponsorship please contact +44 (0)1372 466209.

Announcing The IHIF Awards

IHIF is a very efficient way to get to a lot of 
people and keep your pulse on what’s going on in the 

hotel industry.

CHRISTOPHER J Nassetta 
President & CEO, Hilton Worldwide
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Sponsorship Levels and Entitlements

There are 2 levels of Sponsorship – Sponsor and Patron

Both sponsorship packages are aimed at giving your company a great deal of promotion, both prior to and during the IHIF, through a 
wide variety of platforms and means. Your logo will be on a wide range of marketing materials and your company will be positioned 
alongside the industry leaders. At the event your company will be given access to our world-wide, influential and potentially lucrative 
audience, through ways which are only available to sponsoring companies.

Conference Sponsor £16,000
Promotional and pre-event

ЇЇ Your company’s name on promotional materials related 
to the IHIF 2012

ЇЇ Opportunity to send invitations to the IHIF 2012 delegates

ЇЇ Customised mailing to potential IHIF 2012 attendees

ЇЇ An invitation to sit on the IHIF Advisory Board and join the 
exclusive meeting in Lausanne

At the event 

ЇЇ One advertisement in the on-site delegate materials

ЇЇ Three complimentary delegate registrations

ЇЇ Your company name and/or logo on signage

ЇЇ Reserved table at the sit-down lunch with the opportunity to 
invite delegates to join you at your table

ЇЇ Opportunity to donate a prize to a delegate draw to take 
place during the IHIF 2012

ЇЇ Association with the leading European hotel industry 
conference

ЇЇ Exhibition space in the exhibit hall

Conference Patron £30,000
In addition to the benefits to Conference Sponsors, Patrons will 
also receive the following:

ЇЇ Listing in all promotional materials and on signage as a 
‘Patron’. Patrons receive the most prominent place on 
promotional materials and signage

ЇЇ Two additional complimentary delegate registrations 
(in addition to the three given as a Sponsor)

ЇЇ A meeting room to use during IHIF 2012 
(subject to availability)

ЇЇ One insert into the delegate bags

ЇЇ Preferred booth location in the exhibit hall

Additional Opportunities for Patrons only. 
Limited to one per Patron.

Lunch Sponsor £20,000 
Breakfast Sponsor £12,000 
Coffee Break Sponsor £10,000 
Delegate Bag Sponsor £10,000 
Lanyard Sponsor £10,000

Terms and conditions apply for each of the sponsorship 
packages.
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Additional Sponsorship Opportunities

Hotel Management IHIF Supplement
This supplement, produced by Hotel Management magazine, is geared toward global 
deal-makers in the hospitality industry. Along with distribution to IHIF delegates, the 
supplement will also be sent to 46,000+ hospitality professionals that are part of the 
Hotel Management audience. The IHIF supplement will be focused on the deals and 
dealmakers with the transactional information that investors need to know to invest or 
divest their current portfolios. Make sure reserve your space in the supplement today! 
Limited positions available.

Net rate: $4,000 full page, $2,500 half page.

Hotel Investment News
Reserve a space in the fastest growing newsletter in the Hotel Management portfolio, 
presented in conjunction with sister event International Hotel Investment Forum (IHIF)! 
Hotel Investment News will keep readers up to date on industry news, announcements, 
deals, transactions and more from the investment industry.

Frequency: Mails monthly Subscribers: 9,000+ 
Ad Unit Net Rate: Leaderboard $2,000, Skyscraper $1,500

Awards Sponsorship from £4,000
The awards dinner is a perfect platform from which to boost your company’s profile and 
to be seen as a keen supporter of the awards and its means to recognise outstanding 
achievement in our industry.

See page 7 for further information about the IHIF Awards.

Call Matt Weihs on + 44 (0)1372 466209 to discuss.

As well as sponsorship of the IHIF we can offer a variety of additional marketing opportunities to help you boost your profile 
and make an impression on the lucrative audience which we have access to.
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Please Join Us At Our Other Events

Russia & CIS Hotel Investment Conference
17-19 October 2011 – Radisson Royal Hotel, Moscow

www.russia-cisconference.com
co-Hosted by Questex Hospitality + Travel and bench events

Asia Pacific Hotel & Tourism Investment Conference
18 October 2011 – TravelRave, Singapore

www.aphtic.com
Hosted by Questex Hospitality + Travel

North America Hotel & Tourism Investment Conference
1 – 2 November 2011 – Hamilton Crowne Plaza, Washington DC, USA

www.ihifsummitseries.com
Hosted by Questex Hospitality + Travel

Central Asia & Turkey Hotel Investment Conference (CATHIC)
6 – 8 February 2012 – Le Méridien, Istanbul, Turkey

www.cathic.com
co-Hosted by Questex Hospitality + Travel and bench events

A FOCUS ON EUROPEA FOCUS ON EUROPE

International Hotel Investment Forum (IHIF)
5 – 7 March 2012 – InterContinental, Berlin

www.berlinconference.com
co-Hosted by Questex Hospitality + Travel and bench events

Arabian Hotel Investment Conference (AHIC)
28 – 30 April 2012  – Dubai

www.arabianconference.com
co-Hosted by bench events and meed

International Hotel & Tourism Investment Forum Asia Pacific
October 2012 – Singapore

aphtic.questexevents.net
co-Hosted by Questex Hospitality + Travel

For more information about  
our events, please contact:  
Tess Pearson  
Questex Hospitality + Travel: 
tpearson@questex.com 
Tel :+44 (0)1372 466579

berlinconference.com

World–class conferences 
aimed at bringing the 
hotel industry together 
in spectacular locations 
to deliver the very best 
educational programmes, 
outstanding networking 
opportunities and the most 
senior level professionals 
from all areas of the industry.


